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Graphic Design



LINE & DOT 

The Line & Dot project applied fundamentals of design by designing compositions using only line and 
dot. My theme was “The Universe,” which directed my execution. I took characteristics of the tele-
scope, which cased the book that has neither a start nor finish.

/ mentor: Jon Nguyen
/ class: Design II

Unified Diversity Monochromatic Figure on Ground

Rhythm Pattern Value



FRENCH NEW WAVE 

A French New Wave movie event poster that could also function as a brochure using only 2 colors

/ mentor: Simon Johnston
/ class: Typography III



BOOK OF PALAHNIUK

The many violent quotations of Chuck Palahniuk, author of Fight Club and Choke, have been bound so 
that the reader must also engage in an act of violence to read through the book.

/ mentor: Barry Taylor
/ class: Copy Concepts



PARADOXES OF EVERYDAY LIFE: BOOK COVER

/ mentor: Koji Takei
/ class: Visual Concepts



Advertising



CHAPSTICK

/ mentor: Mikio Osaki
/ class: Ad Concepts I
/ medium: print







Medaglia D’Oro Espresso

/ mentor: Lou Danziger
/ class: Ad Concepts II



/ mentor: Lou Danziger
/ class: Ad Concepts II
/ medium: print

/ mentor: Lou Danziger
/ class: Ad Concepts II
/ medium: outdoor billboard

Glidden Paint

25th ANNUAL OUTDOOR ART EXHIBITION



7-Eleven

/ mentor: Mikio Osaki
/ class: Ad Concepts I





Swiffer 

/ mentor: Allan Manasay
/ class: Intro to Copywriting







/ mentor: Allan Manasay
/ class: Intro to Copywriting
/ medium: print, non-traditional, in-store

Trader Joe’s Integrated Campaign : Print

Trader Joe’s offers food originating from all over the world, so this  integrated campaign was to con-
nect the thought of the travel with the experience of shopping at Trader Joe’s.





Trader Joe’s Integrated Campaign :Non-Traditional

To show customer appreciation, a lost tourist asks the people around him for directions to the nearest 
Trader Joe’s. If the people know where it’s located, a giftcard is given. 



Trader Joe’s Integrated Campaign :Non-Traditional

Photobooths with the Iconic Trader Joe’s sign are sign are set up so that a culinary passport is gener-
ated. Travel stamps are distributed when the passport is brought to the check-out. A free raffle for a 
trip is given everytime a passport is filled.



Trader Joe’s Integrated Campaign : In-Store

Trader Joe’s reusable bags are temporarily designed to look like suitcases. Travel stickers and pins 
that change montly are given out at check-out to show the pride of being a Trader Joe’s Traveler.



/ mentor: Allan Manasay
/ class: Intro to Copywriting
/ medium: non-traditional

H&R Block

The only time a decimal calls attention to itself is when it’s in the wrong place. The power of the 
decimal is demonstrated through everyday items we purchase, underlining the need for H&R Block’s 
accuracy when filing taxes. 







Web Design



Fragment Records Website 

/ mentor:Jamie Cavanaugh
/ class: Interactive Design



Monday May Design Website 



Essen Skin Clinic Website 


