
“...we must focus our attention on the 
people in greatest need.”
 Dr. Margaret Chan 

Director PAHO, World Health Assembly 

 The first time I worked with Designmatters was during 

my 4th term in Spring 2006, when a group of students 

was asked to design a poster for the Annual DPI/NGO 

conference at the United Nations in New York. This 

experience was very fascinating to me. It was the first 

time that I worked for a non-profit organization, 

and the message we had to communicate was so much 

more complex and important than in a typical student 

project. This is what intrigued me most — the mission 

of Designmatters to work on “issues of social and 

humanitarian importance” and their concept of

 turning design into a “force for positive social change”.

My general interest in working on Designmatters 

projects led me to accept the offer of working with 

the Pan American Health Organization (PAHO) in 

Spring 2007. Designmatters had established a relation-

ship with PAHO to support them with the development 

of an identity system for the initiative “FACES, VOICES 

AND PLACES”.

The Pan American Health Organization (PAHO) is an 

international public health agency that is working to 

improve health and living standards of the countries 

of the Americas. It is the Regional Office for the 

Americas of the World Health Organization and enjoys 

international recognition as part of the United Nations 

system. I was working for the “FACES, VOICES AND 

PLACES” Initiative, which has as its main goal, the 
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empowerment of the most vulnerable communities of the Americas. “FACES, VOICES AND 

PLACES” exists to assure that the global agenda of the Millennium Development Goals 

(MDGs) reaches the local level, by supporting specific communities all over the Americas. 

The eight Millennium Development Goals represent the Millennium Campaign, which is 

a plan for improving the quality of life for the most vulnerable worldwide — all by the 

target date of 2015. 

“The Millennium Development Goals were adopted by all the 
world’s Governments as a blueprint for building a better world 
in the 21st century.” Kofi Annan

“FACES, VOICES AND PLACES” - this highly complex initiative - needed an identity system 

that communicates in a positive and engaging way. I took on the challenge, and over 
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The FACES, VOICES AND PLACES 

Design Guidelines is designed to guide 

employees, partners and supporters of 

the initiative in using the graphic 

elements properly. 

It is the goal to create high-quality 

materials with a consistent look that 

enhances the brand identity. Please 

follow the guidelines in this document 

and do not deviate from them. 

www.paho.org/facesvoicesandplaces

>

>

The FACES, VOICES AND PLACES 

Initiative has as its main goal the 

empowerment of the most vulnerable 

populations in the Americas. We 

help assure that the global agenda 

of the Millennium Development Goals 

reaches the local level with equity. 

Sustainable development is achievable 

through integrated actions and 

citizen empowerment. 

To communicate the agenda of this 

initiative we developed a graphic 

identity system, that is reflecting 

the essence of FACES, VOICES AND 

PLACES. This design will be used by 

many partners throughout the world. 

To ensure that the VOICE of this 

initiative will be heard it is essential 

that the design will be used consistently. 

Please support us with this.

>

The FACES, VOICES AND PLACES logo is the cornerstone of the graphic 

identity. The logotype must always be used in the arrangement shown 

to the right. The logo may be used alone (without the logotype). 

The logo must be sized proportionally.

Shape of the americaS:

> awareness for the americas

The FACES, VOICES AND PLACES logo represents the following:

Expanding circlEs:

> power of change: action at a local      

   level causes positive effects 

   throughout the entire region 

> awareness for problems within 

   the region / call for attention to 

   specific places

> synergy through simultaneous action   

   at multiple locations 

> interpretation as soundwaves match    

   the concept of “voices”

> colored logo: to be used on white backgrounds only

>

The FACES, VOICES AND PLACES logo will 

be the “face” of the initiative. As such, it 

requires the consistent use of color across 

all printed and media applications. The 

two colors in the logo itself are the official 

color palette. 

Always use these exact colors when 

useing a full-color signature. The colors 

should be used in contrast to colored 

imagery, appear as background colors, to 

highlight text, or for graphic elements.

>

>

the time of one term ,I developed a logo that represents 

the initiative, and fulfills the goals of drawing 

attention to the Americas and representing a force 

of positive change within the region. I did this with 

the support of Art Center Instructor Keith Knueven 

and Designmatters.

During my work, I was in regular contact with PAHO 

and towards the end of the term, PAHO and Design-

matters offered me an internship at the PAHO head-

quarters in Washington D.C. to continue my work 

on the “FACES, VOICES AND PLACES” Initiative. This 

unique opportunity in form of a Designmatters-

Fellowship allowed me to move to D.C. and spend 

the summer term 2007 at PAHO.

The Faces and places initiative has as 
its main goal the empowerment of the 
most vulnerable populations

My role at PAHO was to develop an identity system 

for the “FACES, VOICES AND PLACES” Initiative, based 

on the logo that I had created earlier. Over the three 

months of the internship, I developed a design 

language that would fit the image that PAHO wanted 

to communicate. I started by selecting typefaces and 

a color-palette, created secondary design elements 

and developed a standard for imagery. based on this 

new design-language I created various applications 

for the initiative. I started by experimenting and 
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Launched during the 47th Directing Council, 

Faces, Voices, and Places of the Millennium 

Development Goals (MDGs) is a special initia-

tive of the Pan American Health Organization 

(PAHO) working at the technical and political 

level to facilitate MDG advancement among 

the region’s  poorest communities and most 

vulnerable social groups. 

Faces, Voices and Places of the MDG, was cre-

ated to provide assistance to takle this through 

technical and political action targets the social 

and economic determinants of health at the lo-

cal level, builds citizenship, coordinates efforts, 

and mobilizes political will at the highest level 

to assist countries in achieving the MDGs beyond 

national averages.

Presentada durante el 47 Consejo Directivo, Ros-

tros Voces y Lugares de los  Objetivos de Desar-

rollo del Milenio (ODM ) es una iniciativa espe-

cial de la Organización Panamericana de la Salud 

(OPS), que trabaja al nivel técnico y político para 

facilitar el avance hacia el logro de los ODM en 

las comunidades mas pobres y los grupos mas 

vulnerables de la región.

Rostros, Voces y Lugares de los ODM, a traves 

de the acciones tecnicas y politicas responde a 

los determinantes sociales y economicos de la 

salud a nivel local, construye ciudadania, coor-

dina esfuerzos y mobiliza la voluntad politica al 

mas alto nivel politico para apoyar a los paises 

a alcanzar los ODM mas alla de los promedios 

nacionales.

Costa RiCa Canton de Corredores

CUBa Cotorro, Habana

GUatEMaLa JoCotán, Camotán, 

olopa y san Juan ermita CHiquimula,

& el estor, izabal

hondURas la Ceiba, atlantida

niCaRaGUa san Carlos, rio san Juan

panaMa santa Fe de Veraguas, Veraguas

EL saLvadoR santo tomas,

rosario de mora, santiago texaCuangos y 

panCHimalCo, san salVador

aRGEntina palpala, JuJuy, CHepes, la rioJa

BoLivia CHaCaltaya, la paz,

pampas aullaga, oruro, betanzos potosí

ChiLE san Joaquín, Cerro naVia,

santiago de CHile, molina,

Vii region maule

ECUadoR nabon azuay

paRaGUay  yuty, Caazapa

pERU Ventanilla, el Callao

haiti Cite soleil, port au prinCe

to be determined / a ser determinado

CoLoMBia national estrategy:  100 muniCi-

palities + 6

estrategia naCional: 100 muniCipios + 6

BRaZiL Fortaleza y otras Comunidades a ser 

deFinidas / Fortaleza and otHer muniCipali-

ties to be deFined

Canada Comunidad indígena en Colombia 

Revisit the work experiences since Alma-Ata, 

breathe new life into them with a community 

approach and a specific objective achieving the 

MDGs by 2015 

AddRess the multi dimensionality of poverty 

and the impact of the social and economic de-

terminants of health

Move toward the achievement of the MDGs by 

improving the health and development of the 

least visible marginalized communities. 

Be A cAtAlyst for change to revitalize and co-

ordinate activities that will enable political lead-

ers, community leaders and residents, nongov-

ernmental organizations, international agencies, 

and the international cooperation community to 

work together. 

PRoMote coalitions at the highest political level the need to work in 

the poorest countries, but also the need to focus on millions of vulner-

able people living in poverty in middle-income countries who are con-

cealed by the national averages

RevistaR las experiencias de Alma Ata, 

revitalizarlas con un enfoque comunitario y un 

objetivo especifico: alcanzar los ODM para el 

2015.

RespondeR al reto de la multidimensionalidad de 

la pobresa y el impacto de los determinates socia-

les y economicos de la salud

pRogResaR hacia el logro de los ODM mejo-

rando la salud y el desarrollo de las comunidades 

vulnerables menos visibles.

seR un catalista para el cambio que 

revitaliza y coordinar actividades que 

facilite a lideres políticos, lideres comuni-

tarios, residentes, organizaciones no gu-

bernamentales, agencias internacionales, 

bancos de desarrollo y la comunidad de 

cooperación externa, el trabajo conjunto. 

pRomoveR coaliciones al mas alto nivel político 

para promover el trabajo en los países mas po-

bres así como también focalizar esfuerzos in los 

millones de personas en condiciones de vulnera-

bilidad que viven en países de ingresos medios y 

que son invisibles detrás de los promedios 

delivered ideas and examples for the design of a new 

website, various posters, book or magazine-layouts, 

presentation-slides or banners. 

The work at PAHO was great, because I was given a lot 

of freedom and cooperated with people from different 

sectors within the organization. The different view-

points from these people who often had no concept 

of design exposed many interesting thoughts and 

often, I could see how my design-perspective opened 

minds. I think this process of exchanged knowledge 

was very enriching for both sides, because the people 

at PAHO became more aware of their possibilities 

through the means of design, while I became more 

aware of the world beyond design. This experience 

is something that school in its enclosed environment 

cannot teach, and that I am very grateful for.

At times, the reality of PAHO being a very big organi-

zation meant that there were new tools I needed to 

develop to navigate the bureaucratic nature of the 

approval process.  because there are many political 

issues to be considered, the approval process moves 

slower than it would in a smaller company.  This reality 

check was a big learning step for me as a designer, and 

I gained a new perspective on the work process and 

time limitations inherent in working inside a large 

international organization.
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Dr. Sofialeticia Morales
Senior Advisor Millennium Development Goals 
and Health Targets, Area of Sustainable Development
and Environmental Health

E-Mail: alcantaa@paho.org

525 23 rd. Street N.W., 
Washington, D.C. 20037-2895
P: (202) 974-3106 / F: (202) 974 3675 

MDGS IN DEVELOPING WORLD:

A global comparison of MDG achievement would reveal that Africa's 
development is far behind the rest of the world. Unless substantial efforts 
are made by countries in the region and donor countries in the developed 
world, most will be unable to reach the goals of the Millennium by the 
target of 2015.

The rest of the developing world shows improved levels of development when compared 
to Africa; however, large segments of their populations remain in conditions that require 
sustained efforts to reach the MDGs. After Africa, Asia and Latin America account for the 
majority of men and women living in extreme poverty and lacking proper access to 
adequate health care. Without addressing their needs, countless human beings will 
continue to live in conditions of extreme poverty and structural neglect.

MDGS CHALLENGES AT THE WORLD SUMMIT:

At the 2005 World Summit the United Nations High-Level Plenary Meeting held at the
United Nations Headquarters in New York from September 14th through the 16th. During 
this time, the world’s leaders renewed their commitment to the Millennium Development 
Goals and agreed to take action on a range of global challenges. At the 2005 World 
Summit the United Nations High-Level Plenary Meeting held at the United Nations Head-
quarters in New York from September 14th through the 16th. During this time, the 
world’s leaders renewed their commitment to the Millennium Development Goals and 
agreed to take action on a range of global challenges. After Africa, Asia and Latin 
America account for the majority of men and women living in extreme poverty.

MDGS

In the developed world, 
most will be unable 
to reach the goals of 
the Millennium by the 
target of 2015.

CONTRIBUTION

the world’s leaders 
renewed their commit-
ment to the Millennium 
Development Goals
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In the end, I am happy about the many things I’ve 

learned, and content with the things I could accomplish. 

After developing the identity-system, I created a 

design-guideline for the new system, which will be 

sent to the many branches of PAHO (and their partners 

all around the world), who will from now on use the 

identity I created. In addition, I developed a system 

of eight symbols that will be used whenever the 

Millennium Development Goals will be mentioned 

in relation to “FACES, VOICES AND PLACES”. Finally, 

I designed a brochure and a poster which will be 

distributed to the target audience of the “FACES, 

VOICES AND PLACES” Initiative, a banner that will be 

used at conferences and other events, and a newsletter 

that will inform about recent developments.

The work at PAHO was a very rewarding experience. 

The adjustment to a very different work environment 

and the adaptation to the new city were not always 

easy but certainly exciting. The multicultural community 

especially at PAHO broadened my horizon for the 

problems of a part of the world that I was not very 

aware of before. I hope my design will create the same 

result and open peoples’ minds towards the problems 

the Americas are facing, and I leave PAHO with the 

feeling that I used my skills as a designer to make a 

real difference.

           bY JANA FRIELING — www.janafrieling.com
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